
30 November 2021

POLITECNICO DI TORINO
Repository ISTITUZIONALE

Office buildings towards the concept of corporate image. Gualino Palace: a disappeared case of corporate modernism /
FRANCHINI C.. - In: RES MOBILIS. - ISSN 2255-2057. - ELETTRONICO. - 3:n°3(2014), pp. 90-102.

Original

Office buildings towards the concept of corporate image. Gualino Palace: a disappeared case of
corporate modernism

Publisher:

Published
DOI:

Terms of use:
openAccess

Publisher copyright

(Article begins on next page)

This article is made available under terms and conditions as specified in the  corresponding bibliographic description in
the repository

Availability:
This version is available at: 11583/2557337 since:

EDIUNO Universidad de Oviedo



 

*E-mail: caterina.franchini@polito.it 
 

 
Res Mobilis  

Revista internacional de investigación en 
mobiliario y objetos decorativos  

Vol. 3, nº. 3, 2014 
 
 

 

OFFICE BUILDINGS TOWARDS THE CONCEPT OF CORPORATE IMAGE. 
GUALINO PALACE: A DISAPPEARED CASE OF CORPORATE MODERNISM. 

EDIFICIOS DE OFICINAS  HACIA UN CONCEPTO DE IMAGEN CORPORATIVA. 
GUALINO PALACE: LA DESAPARICIÓN DEL MOVIMIENTO MODERNO 

CORPORATIVO 
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Abstract 
The article focuses on the concept of Gesamtkunstwerk in office buildings. 

Since the Twenties architects have begun to consider furniture and furnishing in 
modern office as an opportunity to combine their functional needs according to 
the image of a modern company. Giuseppe Pagano and Gino Levi Montalcini, two 
Italian architects involved in office modern design, built and furnished Palazzo 
Gualino (Turin, 1928-1930) considered as a prime example of the new rationalist 
architecture in Italy. Every single detail was carefully studied following the 
concept of company identity. Over the years Palazzo Gualino was sold to different 
companies and a lot of its furniture disappeared. As a consequence, due to the 
change of its function, a restoration was carried out without considering the 
preservation of its interior design. Thus, a question arises: is it possible to 
preserve the historical value of a unique office building when a change of its 
function occurs? 

Keywords: Corporate Image, Office Buildings, Giuseppe Pagano 
Pogatschnig, Gino Levi Montalcini, Gualino Palace. 

Resumen 
El artículo trata sobre el concepto de Gesamtkunstwerk en arquitectura. 

Desde los años veinte los arquitectos comenzaron a considerar los muebles y el 
amueblamiento de las oficinas modernas como una ocasión para combinar las 
necesidades funcionales acordes con la imagen de la empresa moderna. Giuseppe 
Pagano y Gino Levi Montalcini, dos arquitectos italianos implicados en el diseño 
de la oficina moderna, construyeron y amueblaron el Palazzo Gualino (Turin, 
1928-1930), que ha sido considerado como un excelente ejemplo de la nueva 
arquitectura racionalista en Italia. Cada detalle fue cuidadosamente estudiado 
continuando la identidad de la compañía. A lo largo de los años, el Palazzo 
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Fig. 1. Palazzo Salpa called Palazzo Gualino (Turin, 1928-1930). La Casa bella, n.32 (1930), p. 11. 

 
Lamps were positioned around the openings to signal the entrance and, in 

the evening, the whole building became a dark background with no volume where 
the windows changed into large lamps. Furthermore, it was the result of a total 
work of art where every detail was conceived to be a part of a whole. 
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Fig. 3. Entrance used for employees framed by light with time clock on one side. (Ph. Pedrini). Domus 30 (1930), 

p. 39. 

 
Siemens telephones were placed everywhere and, for the boardroom and 

the meeting rooms, new telephones were designed and produced by S.A. Brevetti 
Perego of Milan. Special chandeliers made with cubes of Artax were designed for 
the boardroom (Fig. 4), while the offices were illuminated with light diffusers by 
Kandem, Zeiss and Philips. 
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Fig. 5. F.I.P. advertisement. Domus, n. 30 (1930), sp. 

 

Furniture was composed of pure volumes made shiny by the combination of 
different buxus veneers (Fig. 6). The new material was produced by the Cartiere 
Giacomo Bosso and worked by F.I.P. in Turin16. 












