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Abstract: Upcycling has accelerated considerably during the pandemic, where excess inventories for 
the spring/summer 2020 collection exceeded 140 billion and are increasingly being explored worldwide 
(Chan, 2020). The practice involves recycling waste materials of various kinds, intending to make 
products that are not only sustainable but that, through an appropriate design process, acquire added 
value compared to the source materials. Applying a specific forma mentis - systemic design - the 
contribution explores new realities explicitly shaped to be part of the re-fashion sector, established 
companies that have started in their attempts to reconvert even a part of their system, and aims to 
define a framework starting from waste to levels of integration of the latter in parallel supply chains. In 
this case, the Systemic Innovation Design approach represents a methodological approach (Barbero & 
Tamborrini, 2015) and a sustainable design practice to apply knowledge to systemic problems with the 
aims of co-designing products, systems and business models for sustainable services (Jones, 2014). 
Cases of this kind were collected and analyzed to capture and return the salient aspects of each 
upcycling process. A tripartite form was drawn up with three criteria: sustainability, communication and 
the intrinsic emotions that the brand wants to convey to the consumer in its upcycling model. The 
research shows that although upcycling does not yet have a precise connotation (Cassidy & Han, 2015), 
it is a widespread phenomenon continuously being experimented with by both individual consumers 
and brands. The contribution attempts to offer a critical overview of some of the realities currently on 
the market and to highlight how, from the same practice, completely different business models can 
emerge. 

 
Introduction 
The fashion industry is a large-scale economic 
sector. McKinsey's report estimates that 
comparing this industry's revenue to the single 
countries' GDPs, it would be ranked as the 
seventh-world economic power (McKinsey, 
2016). Such a big industry indeed has a great 
environmental impact. It is, in fact, reported that 
in 2015 the fashion industry consumed 79 
billion cubic meters of water, has emitted 1715 
tons of CO2 and 92 million tons of waste of 
various kinds. It has been estimated that, at this 
rate of growth, these figures are going to double 
by 2030 (European report, 2019). 
 
Before 2020 the industry's total revenue was 
between 1,7 and 2,5 trillion dollars. (McKinsey, 
2020). The Covid 19 pandemic forced the world 
to stop and rethink how to approach goods 
production. This new scenario can be described 
with the term New Normal, meaning a situation 
where routines are disrupted, and the 
extraordinary becomes ordinary (Sacchi, 2020). 

This global change indeed touched the fashion 
industry. It has been estimated that the "excess 
inventory from spring/summer 2020 collections 
were more than double the average", with a 
total value between €140 billion to €160 billion 
(Chan, 2020). This deadstock provided the 
opportunity to experiment with sustainable 
ways of doing business. 
 
In recent years entrepreneurs are reflecting on 
the "excessive speed that has not translated 
into positive change or evolution" (Sacchi, 
2020); it follows that the new requirement for 
goods is high durability. In the fashion field, 
words such as seasonless, timeless and carry-
over appear (Sacchi, 2020). New studies have 
also shown that buyers are gradually more 
aware of their actions and choices. They can 
now be defined as active subjects, overturning 
the most important economic theories of the 
last century (Sacchi, 2020). 
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In addition to the challenges brought by the 
pandemic, the industry is now facing the 
consequences of geopolitical instability and 
inflation. Therefore, the general expectations 
are pessimistic despite the recovery in 2021 
and part of 2022. Two-thirds of the executives 
are considering nearshoring to mitigate the 
effects of inflation and the possibility of 
disruptions in the supply chain. In addition, 75% 
of executives want to reduce their inventory, 
and 16% think implementing sustainability 
represents a significant market opportunity 
(McKinsey, 2022). 
 
All the previous premises suggest that it could 
be the right time to work on alternative ways of 
conceiving businesses. A profitable direction 
could be a business model based on tackling 
the massive amount of waste the industry 
produces, slowing manufacturing processes, 
considering the consumers' newfound critical 
voice and resisting geopolitical fluctuations. 
The upcycling technique, "to treat an item that 
has already been used in such a way that you 
make something of greater quality or value than 
the original" (Oxford Advanced Learner's 
Dictionary), could be an effective way to satisfy 
all the previous requirements. 
 
This contribution intends to provide general 
guidelines for creating a sustainable upcycling 
strategy in the fashion field. After a detailed 
analysis of the fashion scenario and the post-
pandemic tendencies, the research focuses on 
finding a theoretical foundation for sustainable 
upcycling businesses by defining three main 
criteria: sustainability, communication and 
emotions. Lastly, in addition to the guidelines, 
the paper outlines a general system as a base 
for constructing a sustainable upcycling model. 
 
Methodology 
Upcycling has had considerable experience in 
the fashion industry, so it was necessary to 
analyse what has already been done in this 
field. Firstly, it was essential to define a suitable 
method for collecting data, outlining companies' 
systems and identifying their strengths and 
weaknesses. 
 
Definition of parameters 
Considering the scenario, it is necessary to pay 
attention to the sustainability of companies and 
the proper development of communication. 

However, we also wanted to analyse the human 
dimension during this work. Indeed, emotions 
constitute an immutable constant that evolves 
but does not disappear throughout people's 
lives. 
 
Sustainability is not only about the 
environment. Designing a production system 
"means meeting our needs without 
compromising the ability of future generations 
to meet their own needs" (UN Brundtland 
Commission, 1987); therefore, social rights and 
economic development are crucial aspects to 
consider. 
 
Communication encompasses what a brand 
decides to tell about itself. Through the tone of 
voice, a company uses for its storytelling and 
the choice of verbal or iconic language, it is 
possible to generate specific imagery and 
successfully engage the right target audience. 
Finally, emotions are the most underestimated 
criterion yet the most crucial element in creating 
consumer affection. 
 
How parameters work 
Parameters are meant to work together 
symbiotically with the right balance. Each 
element must exist apart from the other but 
must be present and structural. In our analysis, 
Sustainability, Communication, and Emotions 
are equally important (Figure 1). 
 

 
Figure 1. Functioning of parameters and 
intersections. 
 
When sustainability is not involved, businesses 
tend to incur “behaviour or activities that make 
people believe that a company is doing more to 
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protect the environment than it is” (Cambridge 
Advanced Learner’s Dictionary & Thesaurus, 
n.d.). This phenomenon is known as
Greenwashing: the user is hooked by a well-
crafted communication strategy based on
sustainability. However, as soon as the fraud
arises, his affection will undoubtedly become
outraged.

When Communication is missing, a business 
cannot reach out to the masses despite noble 
intentions. Therefore it is destined to create an 
isolated system and be confined to a small 
niche. 

When Emotions are excluded, Communication 
and Sustainability must engage more with the 
consumer, and the business will be able to 
stand out among its competitors. 

Case studies’ analysis 
These parameters constitute the structure for 
the case studies analysis, which explores 
brands’ systems, focusing on every element 
involved in reaching success in the upcycled 
fashion industry. 
Every case study is introduced by a text 
providing basic information (who founded the 
brand, when and where, the category of items it 
sells, and the mission). Then, a radar scheme 
reports the influence of each parameter (Figure 
2). It uses three axes, one for each variable: it 
is assigned a score of 0 to 5 to each value, 
assuming 0 as “not at all” and five as 
“completely”: thus, assigning an objective rate 
based on deep analysis; it generates a triangle, 
through whose shape it is possible to 
summarize the trend of the brand. 

Figure 2. Radar scheme (with an hypothesis of 
the triangle generated after the evaluation). 

Figure 3. Evaluation tags for Sustainability. 
The sustainability part uses tags to define the 
inputs adopted and the outputs produced 
(Figure 3). The central part is the visual 
reproduction of the business’ system (from 
sourcing raw material to selling the final product 
and, where possible, to post-consumption or 
disposal). 

Figure 4. Evaluation tags for Communication. 
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The Communication part reclaims tone of voice 
parameters studied by Valentina Falcinelli in 
“Testi che parlano” (Falcinelli, 2018), and again, 
thanks to simple tags, it defines both visual and 
verbal languages adopted (Figure 4). 

Figure 5. Evaluation tags for Emotions. 

Figure 6. Emotions’ evaluator from Plutchick’s 
Wheel of Emotions. 

Finally, emotions are described by the Market 
Sentiments, the Principles of Persuasion by 
Roberto Cialdini (Cialdini,2007) (Figure 5) and 
an evaluator inspired by Plutchick’s Wheel of 
Emotions (Plutchick, 1991) (Figure 6). In this 
case, businesses must be studied on two 
levels: the first analyzes the feelings the brand 
is trying to recall, and the second one tries to 
understand what final users receive. 

The review of each brand must consider the 
target too. For that, it has been used a division 
based on generations (Figure 7). 

Figure 7. Division based on generations. 

Many recent sociological studies have shown 
that distinctive features developed in relation to 
the historical period in which one grew up that 
unite groups of people belonging to the same 
generation. It cannot precisely describe the 
target of the brand; anyhow, it allows us to 
identify the age range of the final users and their 
vision of the world (Istat, 2016 

Findings 
As a result of deep research in upcycled 
fashion, 34 businesses have been selected and 
analyzed. Most of the cases adopt the 
upcycling model as the primary production 
system (Figure 8), which can differ by the type 
of inputs (Figure 11) and outputs (Figure 9) and 
the type of production (Figure 10). 
All the cases are actual functioning companies 
from all over the world (Figure 14). 

Figure 8. Upcycling as the main core business 
versus upcycling for exceptions (referred to the 
34 cases). 
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Figure 9. Inputs the 34 businesses adopt. 
 
 

 
 
Figure 10. Outputs the 34 businesses produce. 
 
 

 
Figure 11. Type of production of the 34 cases 
analyzed. 
 
 
  

Figure 12. Cases analyzed (referred to the 34 
cases). 
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Figure 13. Cases analyzed by dimension 
(referred to the 34 cases). 
The analysis shows that only a small 
percentage is balanced (or semi-balanced) 
according to the tripartite scheme. In particular, 
this percentage is composed of medium-small 
companies (Figure 15) with a clear target and 
strongly independent from the fashion market 
trends. All the other brands considered, on the 
contrary, manifest a strong imbalance towards 
one of the parameters (Figure 16). 
 
 

 
 
Figure 14. Analysis of businesses’ results. 
 
Thus, a categorization based on the weight of a 
specific parameter guides the identification of 
four groups. 
 
Imbalance towards Sustainability 
Cases included are niche businesses with 
highly-specialized productions, with a defined 
type of inputs and outputs. Moreover, they refer 
to a defined target, apparently not 
contemplating enlargements because of 
undeveloped communication strategies (Table 
1). 
 

 
% of the 
category 

Properties and characteristics 

28,6 Very high level of sustainability 
Absence of balance on the triangle 
Niche businesses 

64,3 High level of sustainability 
Imbalance on the triangle 
Niche businesses: strong 
specialization of the production 

7,1 Medium level of sustainability 
2 parameters balanced on the 
triangle 
Niche businesses: poor 
communication 

 
Table 1. Imbalance towards Sustainability’s data. 
 
Imbalance towards Communication 
Cases included involve some of the most 
famous brands in the fashion industry: whether 
it is a coincidence or not, it is always about 
limited editions or temporary collaborations. 
Furthermore, data confirm that these actions 
mainly aim at trends and market needs  
(Table 2). 
 

% of the 
category 

Properties and characteristics 

50,0 Very high level of communication 
Significant absence of balance  
on the triangle 
Limited edition / temporary collection 

50,0 High level of communication 
Imbalance of the triangle 
Limited edition 

 
Table 2. Imbalance towards Communication’s 
data. 
 
Imbalance towards Emotions 
Cases included are little-known niche business 
realities. This group involves brands with a very 
defined production, mainly based on the 
uniqueness of the items. It is mostly about one-
piece outputs attributable to luxury or high 
fashion (Table 3). 
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% of the 
category 

Properties and characteristics 

33,3 High level of emotions 
Significant absence of balance  
on the triangle 
Niche businesses: strong 
specialization of the production 

33,4 High level of emotions 
Imbalance on the triangle 
Niche businesses: on piece 

33,3 Medium level of emotions 
Imbalance on the triangle 
Niche businesses: little or unknown 
brands 

Table 3. Imbalance towards Emotions’ data. 
 
Semi-balance 
Cases include primarily designers’ actions, who 
work in their atelier with strong motivations 
leading to courageous choices in fashion 
panorama. Also, there is particular care at 
every step of the system. Each reality has 
strong specialized production, is constantly 
improvable, and is transparent in every stage of 
creation. (Table 4). 
 
 

% of the 
category 

Properties and characteristics 

30,0 Balance on the triangle 
Very defined target 
Growing businesses 

70,0 Unsignificant imbalance 
Very defined target 
Businesses with great chances to 
grow and improve. 

Table 4. Semi-balance’s data. 
 
Guidelines 
Despite the existence of a small percentage of 
successful businesses, not many realities are 
worthy of becoming a model for aspiring to. 
Unfortunately, upcycled fashion businesses 
remain niches known exclusively by some 
conscious consumers. 
 
A significant problem nowadays is that 
sustainable business models must consider 
circularity in their systems. Focusing on inputs 
and outputs is not enough. Creating raw 
materials (inputs) and disposing of final objects 
(outputs) are both very expensive and 
impactful. Upcycling allows them to downsize 
their impact, relocate their role inside a 
production system and, more importantly, 
convert them into connection points. These 

stages generate empowering relations among 
different systems instead of just being the initial 
and the final phases of a potentially 
unsustainable process. 
 
Structural guidelines  
Starting from the criteria covered previously, 
the research will now focus on defining general 
guidelines (Table 5) that a sustainable fashion 
brand that chooses the upcycling technique 
should follow. 
 

Guidelines Description 
Enhance 
the history 

In order to create real 
affection with the product, its 
communication should be 
created around the waste’s 
history. 

Phigital 
district 

A sustainable brand should 
be part of a more complex 
system, where one business’ 
outputs can become 
anothers’ inputs. These 
connections should be 
implemented through digital 
means. 

Local 
supply 
chain 

To maximize sustainability, 
the supply chain and the 
production should be limited 
to a small area. 

Shared 
knowhow 

A sustainable brand should 
provide platforms to share 
knowledge. This way 
businesses, and ordinary 
people as well, can be 
empowered and generate 
positive impact. 

High 
quality’s 
raw 
material 

A sustainable brand should 
use only high quality’s 
material, so that garments 
can have a long life cycle 

Designed 
end-of-life 

To create a circular system, a 
sustainable brand should 
design the last part of their 
products’ life, reintroducing 
them to their system or 
making sure they are going to 
enter in others. 

Table 5. Description of guidelines. 
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System’s guidelines 
After defining the guidelines, it is possible to 
draw a generic system with the fundamental 
components for a sustainable upcycling brand 
and its relations. This could represent a base 
point for more complex business models 
(Figure 15). 
 

 
Figure 15. Processes of general system. 
 
The process originates from the section 
“waste,” a general definition of the system’s 
inputs. These inputs can be various; the only 
requirement is that they must not be of new 
production. The brand then collects the waste.  
The “design process” needs special mention. It 
is possible to see that it is positioned in more 
than one place because, depending on the 
brand’s business model, this process can occur 
at different times.  
 
The next step is production, followed by sale, 
which can be managed physically, digitally or, 
more effectively, in both ways. Finally, the 
brand needs an online presence to interact with 
the community and share and collect know-
how.  
 
The final part of the system covers the post-
consumer phase. According to the previous 
guidelines, the products’ end-of-life must be 

designed, and a sustainable brand should 
predict at least two ways to do so. The first is 
allowing the consumer to repair or modify the 
garment to postpone disposal. The second one 
is designing the path the waste will follow, 
ensuring it will be reintroduced as an input in a 
productive system. 
 
Conclusions 
As specified at the beginning of the research, 
the paper aims to provide strategies and best 
practices to businesses that aim to be 
sustainable. The three parameters represent a 
dual resource for designers, giving them both a 
structural direction and a toolkit to draw from for 
innovation.  
 
According to the scenario outlined, times are 
favourable for introducing new sustainable 
production models, and upcycling is an optimal 
solution. Adopting the practice as the primary 
production strategy would allow businesses to 
think from a systemic perspective and to find 
opportunities in what now is seen as a waste. 
To achieve higher levels of sustainability, 
companies should no longer perceive 
themselves as separate entities from the 
surrounding environment, but they should aim 
to connect their systems to existing ones. 
Implementing the right connections is crucial. 
 
This research’s findings report that this mindset 
is already present in many businesses but is too 
often confined to the input phase. There are, in 
fact, multiple examples of the different ways a 
business can source leftover fabrics, but not 
many models suggest how to tackle the post-
production and post-consumer waste 
generated by their systems. This unexplored 
area could be a breeding ground for innovation 
for designers looking for effective and 
unprecedented solutions to “close the circle”. 
 
Research’s limits and future goals 
This research takes a systemic design 
perspective; its aim is not to provide detailed 
production techniques but to analyse and 
suggest flow management strategies and 
provide insights to innovate the fashion 
industry. 
 
The three parameters result from an analysis 
that places humans at the centre before any 
other element; however, it is, of course, just one 
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of the many possible ways to provide an 
innovative and sustainable point of view. 
 
Furthermore, the cataloguing based on these 
parameters uses evaluation tools supported by 
literature or, in some cases, based on 
qualitative criteria. The goal is to refine the 
method to implement the analysis’s objectivity, 
involving the analyser’s subjective aspect as 
little as possible. 
 
Finally, although, at the moment, this research 
is only theoretical, the next step would be to 
apply the system and guidelines and test them 
empirically. 
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	Noëth_AProposalForAnExnovationProcessToDesignAwayUnsustainablePractices
	A proposal for an exnovation process to ‘design away’ unsustainable practices in sustainability transitions
	Esther Noëth(a), Stine Moons(a),

	Nyffenegger_Circular_business_models_and_supporting_policies
	Nyffenegger, R.(a,c), Baldassarre, B.(b), Bocken, N.(c)


	P
	Pantelatos_AReviewofRepurposingLithium-ionBatteriesforHouseholdApplications
	Leander Pantelatos(a), Casper Boks(a), Elli Verhulst(b)

	Petersen_YoungDanesDressingThePart
	Morten Krogh Petersen

	Picatoste_ScopeAndRelevanceOfCircularEconomyIndicatorsForTheSustainableLifetimeManagement
	Aitor Picatoste(a), Dani Justel(a), Joan Manuel F. Mendoza(a,b)

	Piscicelli_DigitalTechnologiesForACircularEconomyMappingSectoralApplications
	Laura Piscicelli(a)

	Pocinkova_IsSecond-handClothingAllTheSame
	Lucie Pocinkova

	Poikolainen_TowardsDurabilityandExtendedLifespan
	Towards Durability and Extended Lifespan – Caring for Clothes as a Sustainability Practice
	Janne Poikolainen(a), Sanna Sekki(a), Minna Autio(a,b), Henna Kettunen(a), Riikka Räisänen(a,b)

	Popowicz_Digital_technologies_for_LCA
	Martin Popowicz(a), Josef Peter Schöggl(a), Rupert J. Baumgartner(a)

	Poppelaars_DesigningValuableGOODbyesAReviewOfState-of-the-artDesignDivestment
	F.A. Poppelaars(a) & M.T. de Ruiter(a)

	Preut_HowBLockchainTechnologyCanContributeToDigitalProductPassports
	Preut, Anna(a), Kopka, Jan-Philip(a)

	Proske_Resource-efficientLuminaires
	Marina Proske(a), Sebastian Knoche(b), Jürgen Schwarz(c), Nils F. Nissen(a)

	Puglia_PolicyMappingForAThrivingCircularFashionIndustry

	R
	Rasch_DevaluationOfStockings
	Tone Rasch(a), Ingrid Haugsrud(b), Kirsi Laitala(b), Atle Wehn Hegnes(b)

	Ravnløkke_Textile Aesthetic Dialogues of Garment Mending
	Louise Ravnløkke

	Remmen_Durability_of_wind_turbines
	Arne Remmen(a), Sofie Nygaard Rønnov Olesen (b), Michael Søgaard Jørgensen(c)

	Ribul_CIrcularClourReusingColourFromPreviousTextileLifecyclesInTextileFinishes
	Richardson_ASocialPracticeTheoryAnalysisOfTheImpacfOfClothingFitOnTheUsePhase
	Clare Richardson(a), Rosy Boardman(a), and Simeon Gill(a)

	Richter_PotentialRebounsEffectsOf1.5-DegreeLifestyle
	Potential Rebound Effects of 1.5  Lifestyles
	Jessika Luth Richter(a), Oksana Mont(a), Andrius Plepys(a ), Matthias Lehner(a)

	Rigby_PracticesofMotherhood
	Emma Rigby(a), Anja Connor-Crabb(b),

	Ritzen_Drivers_and_barriers_for_bio-based_plastics_in_durable_products
	Linda Ritzen, Puck Bos, Phil Brown, Ruud Balkenende, Conny Bakker

	Rotondo_Making_materials_for_packaging_circularity
	Benedetta Rotondo(a), Romina Santi(b), Lia Sossini(a), Andrea Marinelli(b,c), Barbara Del Curto(b,c)

	Rueckschloss_TooMuchInformationWhichLabelledProductPropertyInfluences
	Jana Rückschloss(a), Karsten Schischke(a), Moritz-Caspar Schlegel(b), Jonathan Zöllinger(a)

	Ruiz_UseOfPostConsumerTextileWasteAsReinforcementInMyceliumComposites
	(a) Department of Design. University of California Davis, United States of America
	(b) Department of Mechanical and Aerospace Engineering. University of California Davis, United States
	(c) Department of Biological Science. University of California Davis, United States
	(d) College of Agriculture and Environmental Sciences. University of California Davis, United States
	Introduction
	Materials and Methods
	Results
	Discussion
	Conclusions
	References


	S
	Sahni_MindfullnesInAparelConsumptionAPerspectiveOfGenZ
	Dr. Harleen Sahni(a), Nupur Chopra(b)

	Salo_TheMainFactorsAffectingTheEnvironmentalSustainabilityOfReusable
	Minna Salo(a), Eveliina Hylkilä(b)

	Sanchez-Moreno_PracticalCOnsiderationsForAssessingProduct-RelatedCircularity
	Lilian Sanchez-Moreno(a), Martin Charter(a)
	Analysis of Data: Thematic Coding
	Multilevel Awareness Descriptors
	Defining Circularity
	Measuring Circularity
	Identified Barriers for the Implementation of PC


	Sauerwein-IntroducingFeedstock
	Marita Sauerwein(a,b), Peter R. Mooij(a,b), Stephen J. Picken(b), Mark C. M. van Loosdrecht(b)

	Schlegel_KickingTheCanDownToTheCircularEconomyRoad
	Schlegel, M.-C.(a), Giegerich, J.(b)

	Scholz_ChaosAndSynergiesReviewOfTheFirstThreeYearsAtTheHausDerMaterialiserung
	Selvefors_How_can_games_aid_co-design_of_user-centered_circular_offerings
	Anneli Selvefors(a), Sara Renström(b), Hanna Nordenö(b), Erik Einebrant(b), Sara Fallahi(b), Katherine A. Whalen(a), Matilda Leivas(a)

	Sharpe_WellbeingWardrobeAWellbeingEconomyApproachForTheFashionAndTextileIndustry
	Sikhwal_CircularConsumptionofHouseholdWaterACriticalLiteratureReview
	Circular Consumption of Household Water: A Critical Literature Review
	Sikhwal, R K(a), Aurisicchio, M(a)

	Skjold_From_Soil_to_Garment_Missing_links_in_the_assessment_of_textiles
	Else Skjold(a), Jesper Richardy(b)

	Skouboe_How_to_promote_product_life_using_the_European_Digital_Product_Passport
	How to promote product life using the European Digital Product Passport?
	Esben Bala Skouboe(a), Søren Løkke(b), Louise Møller Haase (a,b)


	Snyder_EnvironmentalAnalysisofMultipleFoodPackagingFormatsinUniversityCampusFoodServices
	Sondogar_TheNever-endingLCDStoryTranstitioningTheElectronicsIndustryToMoreCircularEconomy
	Pratik Sondogar (a), Sinéad Mitchell(a,b)

	Spiliotopoulos_WriteToRepairLessonsLearnedFromDeveloping
	Spiliotopoulos, Christoforos; Alfieri, Felice

	Stangova_Access-basedBusinessModelForWashingMachines
	Access-based business model for washing machines:
	Evidence from consumer testing
	Radmila Štangová(a)

	Stead_TheRepairShop2049DesigningSustainableAndEquitableTransitions
	Michael Stead(a), Matthew Pilling(a), Tom Macpherson-Pope(b), Paul Coulton(a)

	Stiefmann_DevelopmentOfAFlexibleLifeCycleAssessmentToolForProductDesigners
	Stiefmann, Michaela(a); Gornik, Marvin(b); Haenel, Frauke(a); Funk, Michelle(a); Langbehn, Pauline (a); Ott, Denise(b); Dos Santos, Maria(a)

	Sumter_WellPackagedTradeoffsInSustainableFoodPackagingDesign
	Sumter, D.X., (a), Oskam, I. (a), Poldner, K. (b) and Zuidberg, A.F. (c)

	Sung_HowToUnderstandAndTeachUpcycling
	Kyungeun Sung(a), Richie Moalosi(b), Ashwathy Satheesan(c), Christopher Brosse(d), Elizabeth Burton(e), Hye-won Lim(f), Kevin Cheung(g), Ralitsa Debrah(h), Sabine Lettmann(e), Sally Gaukrodger-Cowan(a)

	Svensson-Hoglund_AMultilevelCircularEconomyRepairSocietyModel
	Svensson-Hoglund_TheRoleOfRepairAsAResourceForResilience

	T
	Tassell_CuttingTheLifeOfReusableProductsShort
	Catriona Tassell(a), Marco Aurisicchio(a)

	Throne-Holst_FlawedOrRedundantProductsWithLongLifespansAgainstTheOdds
	H. Throne-Holst(a) & K. Laitala(a)

	TOEBAST_RETAILERS PRESUME AND PERSUADE 20230620
	5th PLATE 2023 Conference
	Espoo, Finland - 31 May - 2 June 2023
	Toebast-Wensink A.(a,b), van den Broek K.L.(a), Timmerman T.(b)

	Townsend_SquaringTheCircleOnPPEASystemicApproachToDesigningAndREpurposingGowns
	Turunen_ResaleCompanySufficiency
	Buy, use, sell, repeat – Resale companies’ role in sufficiency-based circular economy
	Linda Lisa Maria Turunen

	Tyl_Reuse_and_repair_ecosystems_analysis_of_the_emergence_of_the_tensions_between_the_stakeh
	Benjamin Tyl(a), Aude Pottier(a), Romain Allais(a)


	V
	van_HEES_TheEmegingLandscapeOfUrbanUpcyclingALiteratureAndPracticeReview
	The Emerging Landscape of Urban Upcycling: identifying manifestations in a city context
	Marco van Hees (a,b), Inge Oskam (a), Nancy Bocken (b)

	VandenBergeTheInfluenceOfAModularDesignAndFacilitatingCues
	Renske van den Berge(a), Lise Magnier(a), Ruth Mugge(a,b)

	vanKuijk_SpinningOutOfControl
	Spinning out of control – reflections on the (non)sense of repurposing as a circular economy loop
	Jasper van Kuijk(a), Renee Wever(b)

	vanOudheusden_FeasibilityofOn-demandAdditiveManufacturingofSpare_Parts
	Alma van Oudheusden(a), Arjan Buijserd(a), Zjenja Doubrovski(a), Bas Flipsen(a), Jeremy Faludi(a), Ruud Balkenende(a)

	Vladimirova_TheStateOfClothingDonationsAndItsLinksToOverconsumptionOfFashion
	Katia Dayan Vladimirova(a), Marlyne Sahakian(b)


	W
	Wallaschkowski_GenderRolesAsBarriersToSustainableFashionLifetimes
	Stephan Wallaschkowski(a,b)

	Wang_ElectrochemistryAsAToolForImprovedCircularEconomyOfMetals
	Zulin Wang(a), Petteri Halli(a), Kirsi Yliniemi(b), Mari Lundström(a)

	Wang_LifespanExtensionOfCLothingProductsExploringEmotionalAttachmentToActivelyWornGarments
	Ziqing Wang(a), Kristina Brubacher(a), Yao Yao(a)

	Wetherell_3D_Fashion_Design_Software_as_a_Critical_Design_Tool_for_the_Remanufacture_of_Sportswear
	Sophie Wetherell(a), Tim Nicholson(b), Alana James(c)

	Wiedmann_A software tool for manufacturing companies based on material flow cost accounting
	Wilson_New_Metaphors_for_Plastic_Packaging
	Garrath T. Wilson(a), Harriet M. Baird(b), Rorie Beswick-Parsons(b), Nikki Clark(a), Saima Eman(b), Joanna Gavins(b), Sarah Greenwood(b), Debra Lilley(a), Paul Mattinson(b), Thomas L. Webb(b), Elliot Woolley(a), Princess Woy(a), Nicola York(a)

	Woy_IdentifyingOpportunitiesToIncreaseFood-to-goPackaging
	Princess Woy(a), Garrath T. Wilson(a), Stuart Cockbill(a)


	Yazirlioglu_UnfoldingOpenness CriticalReflection OnTheOpenDesignProjectsInTurkey
	zuCastell-Rudenhausen_MeasuresToEnhanceACircularPlasticEconomyInEuropel
	Measures to Enhance a Circular Plastic Economy in Europe
	Malin zu Castell-Rüdenhausen(a), Tatu Marttila(b)


	PLATE2023-Loppu

	O-Understanding long lasting design through tangible tokens 
	Understanding long lasting design through tangible tokens
	Ayşegül Özçelik(a), Markus Löchtefeld(a) & Christian Tollestrup, (a)



